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Notes: 1.  All questions are compulsory.
2. All questions carry equal marks.

1. Explain the concept, Nature and function of marketing. 16
OR

Explain the concept of marketing mix and strategic of marketing planning. 16

2. What do you mean by marketing environment and explain the factors of micro and macro 16

environment.

OR
What is consumer behaviour explain the various methods of measuring consumer
behaviour.
3. Explain the product life cycle process. 16
OR
What do you mean by product? Define its concept and explain the product line and 16
product mix.
4. What is price? Explain the pricing policy and strategies. 16
OR
State the need of discount and Rebate. Difference between discount and rebate. 16
5. Write short notes
a) Marketing importance. 4
b) Client relationship. 4
c) Branding packaging. 4
d) Pricing strategies. 4
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